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CDA Publications

Reach nearly 24,000 of dentistry’s best and brightest 

The most highly educated and well-respected dental professionals in the 

world trust CDA Publications for accurate and relevant information. And 

advertisers? They know these award-winning magazines are the ideal 

vehicles to reach that coveted dental professional demographic, which is why 

they choose to advertise in the CDA Journal and Update again and again.



Magazine format with three 14 pica columns per page.
Printed on 60# satin coated stock, 4-color.

Unit 	 Width 	 Depth

Trim size 	 83⁄8" 	 107⁄8"

Full page w/bleeds 	 85⁄8" 	 111⁄8" 	  (1⁄8" bleed)

2⁄3 page 	 43/4" 	 91/2"

1/2 island 	 43/4" 	 71/2"

1/2 horizontal 	 73⁄8" 	 43/4"

1⁄3 vertical 	 21/4" 	 91/2"

1⁄3 horizontal 	 73⁄8" 	 31⁄8"

1⁄3 square 	 43/4" 	 43/4"

1⁄6 vertical 	 21/4" 	 43/4"

1⁄6 horizontal 	 43/4" 	 23⁄8"

*The 73⁄8" x 10" junior full page Update ad format will fit into the CDA Journal as a full page.  
A CDA Journal full page ad can fit into an Update junior full page at 88% of its original size. 

Winner of the prestigious Western Publications Association Maggie Award as well as 
the Association Media Publishing Gold Award for Scholarly Journals, the Journal boasts 
a circulation of 22,000 readers, including dentists in 50 states and 25 countries.

Stylish and sophisticated, this four-color scientific monthly wins rave reviews for its 
content, which features cutting-edge scientific developments in dental technology and 
techniques as well as peer-reviewed articles on topics pertinent to the art and science  
of dentistry. 

CDA Journal
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Tabloid format with four 131/2 pica columns per page. Printed on 60# stock, 4-color.

Unit 	 Width 	 Depth

Trim size 	 11" 	 151/2"

Full page w/bleeds 	 111/4" 	 153/4" 	  (1⁄8" bleed)

3/4 page 	 73⁄8" 	 133/4"

Jr. full page 	 73⁄8" 	 10"

1/2 vertical 	 43/4" 	 133/4"

1/2 horizontal  	 10" 	 67⁄8"

1/4 vertical 	 21/4" 	 133/4"

1/4 horizontal 	 10" 	 31/4"

1/4 square 	 43/4" 	 67⁄8"

1⁄8 vertical 	 21/4" 	 67⁄8"

1⁄8 horizontal	 43/4"	 31/4"

* The 73⁄8" x 10" junior full page Update ad format will fit into the CDA Journal as a full page.  
A CDA Journal full page will fit into an Update junior full page at 88% of its original size.

While the Journal focuses on scientific content, the Update is all about the latest news 
affecting the dental profession. The publication covers dentistry-specific political 
happenings and legislation nationwide as well as insurance programs, association 
activities and more. It truly has its proverbial finger on the pulse of dentistry.

In addition to the regular readership of 24,000, the Update delivers an additional  
9,000 bonus distribution three times a year that reaches every dentist in California.

Update

Trustees send access report to house

Dental practices go green
Dentists offer office environmental tips 
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Gila Dorostkar, DDS, had a 
knack for being environmen-
tally responsible way before 

she owned her own dental practice. 
“I was one of those kids who took 

the shopping bags with me to the store 
for my mom to use,” Dorostkar recalled.

Now providing oral health care 
to children as a pediatric dentist, Do-
rostkar is doing much more than re-
cycling shopping bags. In November 
of last year, her Greenbrae office was 
awarded LEED (Leadership in Energy 
and Environmental Design) certifi-

cation by the U.S. Green Building 
Council. LEED is an internationally 
recognized green building certifica-
tion system. It provides building own-
ers and operators a framework for 
identifying and implementing prac-
tical and measurable green building 
design, construction, operations and 
maintenance solutions.

By installing state-of-the-art equip-
ment and windows that maximize 
natural sunlight; moving to a digital, 
paperless environment; using recycla-

During its August meeting, the 
CDA Board of Trustees ac-
knowledged the report, Phased 

Strategies for Reducing the Barriers to Oral 
Health Care in California, by recommend-
ing its filing with the House of Delegates.

Trustees also recommended to the 
house that the comprehensive strate-
gies outlined in the report be used as 
a framework to direct CDA’s future 
activities in efforts to reduce barriers 

to oral health care. 
The report’s executive summary 

and 3-phase access proposal have been 
printed in this edition of the Update 
on Pages 5–10. In addition, the entire 
report is detailed along with commis- See access Page 4

See green Page 11

See cda cares Page 4

sioned research online at cda.org/access.
In 2008, the House of Delegates 

recognized that a significant portion of 
Californians experience barriers to oral 
health care, resulting in a dispropor-
tionate burden of disease.  In adopting 
Resolution 36S1-2008-H, the house di-
rected the Policy Development Coun-
cil to identify strategies to improve 
access to dental care for the nearly 30 
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After a recent 
remodel, Dr. Gila 
Dorostkar’s dental 
office was awarded 
LEED certification, 
an internationally 
recognized environ-
mental designation.

CDA Cares 
free dental clinic 
to reach thousands

Many dentists across California 
provide pro bono care to the 
public (an estimated $388 

million in free services each year), but 
the work sometimes goes unnoticed 
and often is not concentrated to a spe-
cific venue — that changes next May. 

CDA Cares, a new event aimed at 
providing free dental care to Califor-
nians in need, will be held May 18–19 
in Modesto. The event is a collabora-
tive effort between CDA, the CDA 
Foundation and the national charita-
ble organization Mission of Mercy. 

At the CDA Cares event, dentists 
will provide thousands of patients with 
free services such as cleanings, fillings, 
extractions, prosthetics, oral health 
education and assistance in finding a 
dental home. 

House set for November

The annual session of the 2011 
CDA House of Delegates will 
be held Nov. 11–13 at the Sac-

ramento Hyatt Regency.
The event will be attended by more 

than 200 delegates representing 32 lo-
cal dental societies who will decide on 
issues of importance to CDA’s member-
ship. Among the delegates’ duties will 
be to elect officers of the association. 

CDA’s Nominating Committee se-
lected the following slate of officers for 
presentation to the house:
•	President-elect:	Lindsey	A.	Robin-

son, DDS
•	Vice	president:	James	D.	Stephens,	

DDS
•	Secretary:	Walter	G.	Weber,	DDS	
•	Treasurer:	Clelan	G.	Ehrler,	DDS
•	Speaker	of	the	house:	Alan	L.	

Felsenfeld, DDS
Also at the meeting, President-

Elect Daniel G. Davidson, DMD, will 
be installed as president of CDA for 
2011–12. 

s Visit to Japan
A CDA delegation builds 
Pacific Rim relations to 
boost CDA Presents.
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Delta is lifting the freeze 
it imposed on fees for the 
Premier network.
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X-rays.
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rules on sterilization and 
disinfection.
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another dentist’s work.
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Student representatives from 
four California dental 
schools visited Sacramento 

last month to gain an under-
standing of how legislative advo-
cacy impacts dentistry.
 As part of the CDA-sponsored 
Student Advocacy Conference on 
April 5, 40 students from Loma 
Linda School of Dentistry, Her-
man Ostrow School of Dentistry 
at USC, UCLA School of Dentist-
ry and UCSF School of Dentistry 
visited CDA offices and the State 
Capitol, where they met with as-
semblymembers and state senators.
 “Student advocacy day is a re-
markable thing because it lets first-
year and second-year students see 
that the goal of CDA is not just to 
regulate dentistry, but it’s to orga-
nize it and to go to the Capitol and 

Students learn
how Legislature
affects dentistry

See students Page 4

Nonprofits collaborate on workforce

See access Page 16
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substance abuse issues.
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n  CDA Presents
C.E. certificates will be 
available online soon.
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workforce models. 
 The Pew Charitable Trusts is an 
independent nonprofit organization 
and is the sole beneficiary of seven in-
dividual charitable funds established 
from 1948 to 1979 by two sons and 
two daughters of Sun Oil Company 
founder Joseph N. Pew and his wife, 

Mary Anderson Pew. Pew’s efforts in 
oral health go back 15 years, when the 
organization gave several state dental 
schools $1 million each for strategic 
planning and faculty. 
 Pew became a public charity in 
2004, which gave it more flexibil-
ity to engage in new initiatives and 
operate programs. Since that time, 
Pew has created the Children’s 
Dental Campaign. 
 One of the main goals of Pew — 
which now has 600 employees world-

Last month, the Update featured 
an article examining why the 
W.K. Kellogg Foundation, the 

Josiah Macy Jr. Foundation and the In-
stitute of Medicine are focusing on oral 
health policy issues as well as other issues 
impacting health care, communities and 
education. This month, Update looks at 
the efforts of The Pew Charitable Trusts 
and The Children’s Partnership.
 As part of the effort to reduce 
barriers to oral health care, two na-
tional nonprofit organizations are 
working together to study dental 

On the Senate 
floor at the State 

Capitol, Sen. 
Bill Emmerson, 
DDS, addresses 

students from 
Loma Linda 

School of Den-
tistry, Herman 

Ostrow School of 
Dentistry at USC, 

UCLA School of 
Dentistry and 
UCSF School  
of Dentistry.

Affordable Care Act — one year later
Implementation is well under way

March marked the one-year anniversary of the 
Patient Protection and Affordable Care Act. 
While the true impacts are still impossible to 

forecast with certainty, and many of the most significant 
elements will not become effective until 2014, CDA will 
continue to offer timely information on implementation 
of ACA at the state and federal levels in an effort to pro-
vide members with up-to-date and accurate information 
as we move toward the target date. 
 Implementation of ACA has been well on its way dur-
ing the past 13 months. Seniors have received a one-time 
tax rebate for prescription drugs with ongoing discounts, See HealtH care Page 14

parents are able to keep their adult children (until age 26) 
on their health insurance as covered dependents, health 
insurance companies are prohibited from denying coverage 
to children younger than 19 due to pre-existing conditions, 
and lifetime limits on insurance coverage are restricted in 
new plans. Other advancements include tax credits to help 
small businesses provide insurance benefits for their em-
ployees, access to free preventive care for seniors, efforts to 
cut down on fraud and abuse, and expanded coverage for 
early retirees. More information and a comprehensive list 
of reforms, including an implementation timeline, can be 
found at healthcare.gov.
 One of the most significant developments during the past 

Access report detailed to members

CDA Presents attendees
pack Moscone Center
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The tradeshow lights were on and 
the lecture and workshop halls 
were packed as thousands of den-

tal professionals filed into the Moscone 
Center in San Francisco for CDA Pres-
ents Sept. 22–24. 

More than 16,000 people attended. 
The show featured more than 110 lec-
tures and workshops and an exhibit hall 
packed with 350 companies that spot-
lighted several innovative products. 

“This year has been terrific. You 
can see there’s a vitality, an energy 
among the people here this year,” said 
Virginia Moore, co-founder of The 
Practice Source, a company that pro-

The access report and recom-
mendations to be considered by 
CDA’s 2011 House of Delegates 

were detailed during a presentation at 
CDA Presents in San Francisco. 

Lindsey Robinson, DDS, chair of the 
Policy Development Council, outlined 
the recommendations that are the result 
of a deliberative evidence-based process 
by two volunteer workgroups involved in 
research and analysis since 2009.

The executive summary of the 
report, Phased Strategies for Reducing 
Barriers to Dental Care in California, 
and 3-phase access proposal have 
been printed in this edition of the 
Update on Pages 5 through 10. In See access Page 4

See cda Presents Page 14

See brighter Page 4

addition, the entire report is available 
along with commissioned research on-
line at cda.org/access.

During her presentation, Robin-
son explained that 30 percent of the 
population (10 million Californians) 
experience barriers to oral health care. 
She added that because there are many 
factors contributing to the access prob-
lem, there will be no single solution. 
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From 350 booths on the exhibit floor offering supplies and equipment ...

... to more than 100 courses, CDA Presents had something for every dentist. 

CDA makes
inquiries about
brighter.com

CDA has received a number of 
calls in recent months regard-
ing the  brighter.com website. 

This website purports to offer a discount 
membership program through a compa-
ny known as Careington International 
Corp. whereby plan members receive 
certain discounts from participating 
dentists in exchange for an annual 
membership fee. 

The website explains that Careing-
ton is not a licensed insurer, health 
maintenance organization, or other 
underwriter of health care services, 
and that no portion of any provider’s 
fees is reimbursed or paid by the 
company. 

CDA members have expressed con-
cern that the nonparticipating dentist 
profiles on the Brighter website include 
information that is not representative 
of the dentist’s actual training, com-
petence, fees or services. For example, 
one of the members who contacted 
CDA is a pediatric specialist, but his 
profile specifically refers to him as a 
“general dentist” and notes that he 
can perform restorative work such as 
“replacing missing teeth with bridges,” 
which he does not perform. Moreover, 
the list of fees in his profile — show-
ing “Typical Price,” “Brighter Discount 
Price,” and “You’ll Save Price” — is not 
a list of his actual fees; and the list of 
procedures in his profile is not a list of 
his actual procedures. 

When contacted by CDA, Bright-
er representatives explained that the 
dentist profiles are populated with 
data that comes from other sources on 
the Internet. While admitting there 
may be erroneous data in the infor-
mation it obtains, Brighter says that 
the search function on its website 
does distinguish between general den-
tists and specialists and that dentists 
may at any time update their profile or 

s Science on the river
CDA donates $25,000  
to new Sacramento 
science center.
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n Premier program
Delta changing rules for 
new providers.
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n Joint effort
Local societies and CDA 
block anti-amalgam efforts.
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n   Catalina smiles
CDA Foundation provides 
grant for new clinic in 
Avalon.
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n   Denti-Cal in court
U.S. Supreme Court hears 
arguments in Medi-Cal suit.
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More inside
•	Composites and mini-implants 
•	Planning and peak performance
•	Foundation service projects
•	Yoga on the show floor

vides practice management con-
sulting and staff training materials. 

The show was so well-attended 
that many of the lectures were 
filled to the brim. 

See Pages 11–14



Run-of-book ads are available in full pages only. 4-color.

Unit 	 Width 	 Depth

Trim size 	 5" 	 11"

Full page w/bleeds 	 51⁄8" 	 111⁄8" 	  (1⁄8" bleed)

Live area 	 41/2" 	 11"

Each year, CDA hosts two of the largest and most successful dental conventions in the nation. 
Combined, they reach more than 33,000 dental professionals, which could be why nearly 
1,000 companies ensure they are there to exhibit. And the only publication available on-site 
at both shows is the On-Site Show Guide. 

With class schedules, an alphabetical listing of trade show exhibitors, helpful maps and a 
daily schedule of events, the On-Site Show Guide is indispensable to attendees and the ideal 
vehicle to drive traffic to your booth. It’s featured prominently at the shows in both Anaheim 
and San Francisco and is available to every attendee. 

On-Site Show Guide

California Dental 
Association Publications
1201 K Street, 16th Floor
Sacramento, CA 95814

Advertising Contact
Corey Gerhard
916.554.5304
corey.gerhard@cda.org

For art specifications, please see back panel. 
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Artwork Specifications

File Formats
The preferred file format for all submissions is a press-quality PDF file with all fonts 
embedded. Also accepted are Adobe Creative Suite files (InDesign, Illustrator, Photoshop) 
that have been packaged with a complete set of fonts and linked images. Adobe Creative 
Suite submissions must be accompanied by a PDF proof. CDA does not accept: QuarkXPress 
files, Windows files, MS Word or Publisher files, or Adobe Creative Suite files without a 
complete set of linked images and fonts.

Color
Final files and images linked to or embedded in your final files must be in the CMYK or 
grayscale color modes. Files in the RGB, Lab color or other non-CMYK color modes are not 
acceptable. Total 4-color ink density should not exceed 320%. To optimize readability, we 
recommend that smaller type and body copy not be specified with a 4-color build.

Image Resolution
Photographic (raster) image resolution must be at least 300 pixels per inch at 100% size.

Mechanicals
Files should be sized according to the ad sizes listed in this media kit. Files that bleed must 
include crop marks and an additional 1⁄8" of bleed area on all four edges. Copy and other 
important information should be placed 1⁄4" inside the edge of the ad — the area inside of 
this 1⁄4” margin is considered the live area. Copy should be sized at 6 points or greater, to 
ensure readability. CDA reserves the right to place a thin border around all non-full page 
ads that do not contain a border.

Incorrect Files
Digital files that are not in compliance with the above specifications may be rejected or 
corrected by CDA staff. If files are corrected, a graphic production fee may be charged.

Advertising Contact
Corey Gerhard
916.554.5304
corey.gerhard@cda.org


